






DATING APPS…

Solved offline dating problems:

• …promise to give you more 

options / profiles

• …promise to be more time 

efficient

• …promise to deliver better 

matches

Decisions when flirting off-
line:

Which bars/clubs/restaurant?

What to wear?

With whom?

Do I approach/get 
approached?

How do I approach/get 
approached?

What’s my first line?

Cost?



All dating apps force their users to follow their rules in the 

name of better “matching” and more “safety”.

More Control = Better Results?

THE PROBLEM OF THE 

INDUSTRY



THE CHALLENGES OF 

ONLINE FLIRTING

Which dating app/site?

Which Profile pic?

How do I build my profile to make it more attractive?

How to trick the algorithm to get more matches?

What will my boss/colleagues/friends/ex- think if they see me 

flirting online?





LALEMOU

…Play the game 

...with 

YOUR rules…













HOW?

• Anonymous

• No Profiles – No Pictures – No personal data

• Just Be You!

• No Matching

• Who can determine love through an algorithm?

• Live 

• Strike while it’s hot 



Introductions Flirting Dating Relationship

Volume









CAN WE SCALE?



CAN WE SCALE?



TIMEPLAN

1. Launch In Greece in May 2017

2. Become Gross Profitable by October 2017

3. Raise Round A

4. Expand to Spain in 2018

5. Expand to Italy and Portugal in 2019



REASONS TO INVEST

1. Experienced Team

2. Proven M.L.P (*) 

3. Proven Business Model

1. Growing Revenue 

2. Positive Cash flow

4. Ability to Scale

(*) M.L.P = Maximum Loving Product. 

Definition invented by Amos Talmor @ “Lighthouse”





Introductions Flirting Matching Dating Relationship

Tinder

Badoo

Happn

lalemou





CUSTOMER LOYALTY

35,19%

14,96%
18,09%

9,83%

10,26%

11,68%

1 purchase

2 purchases

3-5 purchases

6-10 purchases

11-20 purchases

 >20 purchases

65% of the 

users that 

purchased 

once, 

purchased 

again !!!!



YTD GROWTH (Q1’16 VS Q1’17)



USERS’ RETENTION



RETURN ON MARKETING


