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The App 
Economy in 

2015:  
e-commerce 
dominates. 

e-Commerce will rise to $300B, 
2.5x of all other revenue sources 
put together. 
 
App store sales are second in total 
revenues for 2015 at $40.5 billion, 
but they will be slowest growing.  
 
Mobile advertising (excl. search) 
will grow more rapidly to reach 
$34 billion. 









The platform 
wars have ended 

in a stalemate 

iOS owns the premium segment, 
Android almost everything else. 
 
Windows and the browser fight for 
the scraps. 
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Swift rises to 

20% of mobile 
devs, 4 months 

since launch 

For comparison, Google’s excellent 
Go language doesn’t make it onto 
our new top chart for server-side 
programming languages, having 
reached just 5% mindshare 
amongst mobile developers after 
more than 5 years. 
 
23% of Swift adopters were not 
using Objective C, a sign that Swift 
may succeed in attracting a much 
wider range of developers to build 
native iOS apps. 
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App economy 
revenues are 

polarising 

Of developers that prioritise iOS, 
only 37% are below the app poverty 
line, making less than $500 per 
month on iOS. On the opposite end 
of the revenue scale, 39% make 
more than $5,000 per month on 
the iOS platform. 
 
Developers that go iOS first 
actually earn much more revenue 
on Android than those that 
prioritise the platform. 
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53% of mobile 
developers are  
working on an 

IoT project 

Smart Home was the most popular 
market with 37% of mobile 
developers working on IoT projects 
targeting it. Wearables were a close 
second with 35% mindshare. 
 
The majority of mobile developers 
involved in IoT development are 
doing it as a hobby or side project. 
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Tool awareness 
is increasing.  

Only 17% of developers don’t use 
any third party tool. 
 
Ad networks are #2 in popularity, 
with a 31% adoption rate. At the 
same time use of ads is negatively 
correlated with revenues. 
 
Cross-platform tool adoption is on 
the rise. The percentage of 
developers using these tools has 
grown from 23% to 30% over the 
last 6 months. 
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An increasing 

fraction of 
developers 

target enterprise 
and they ‘re 

more successful 

43% of enterprise app developers 
make more than $10K per month 
versus 19% of consumer app 
developers reaching the same 
revenue level. 
 
A typical game is giving a third of 
gross revenue to the app store 
provider as a cut of in-app 
purchases and spending half of 
what’s left on ads to acquire new 
users. 
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Pro devs target  
iOS & browser. 

Android is for all 
WP is the fun 
place to start. 

Android is balanced across 
developer segments. 
 
iOS has very few Hobbyists (6%), 
but many more money- motivated 
developers (51%) 
 
A massive 55% of Windows Phone 
first developers are Hobbyists and 
Explorers. All other developer 
segments are under-represented. 
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